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Prerequisite
Finance 320 and Marketing 351, or permission from the instructor.
Course Description
The course is designed to introduce the strategies of insurance marketing and distribution for both Life/Health and Property/Casualty fields in the insurance industry.  In addition to market analysis, marketing strategies will be used to position the student as an insurance advisor or sales force manager, define the rules of engagement, and improve target marketing and prospecting results.
Textbook
Allen, S.B., Bickley, M.C., Goodwin, D.W., Herrod, J.W. and Leeuwenburg, P, Life and Health Insurance Marketing, LOMA (Life Office Management Association, Inc), 3rd Edition, 2003.

COPIES ON RESERVE IS CIS:  Mary Ann Cook, David Surles, The Insurance Production Environment (Segment B), 3rd edition. This is the textbook used in Readings in CPCU-AAI83 (Chaptered Property Casualty Underwriters- Accredited Advisor in Insurance). It will be referred as CPCU in the following course schedule.

Recommended Reading:  THE WALL STREET JOURNAL, CALIFORNIA BROKER magazine, LIFE INSURANCE SELLING magazine, INVESTMENT ADVISOR magazine, REGISTERED REP magazine, FINANCIAL ADVISOR magazine, BOOMER MARKET ADVISOR magazine
Course Conduct
Lecture, discussion, and workgroup format.  If you are not familiar with University policy regarding academic dishonesty, please refer to the current University catalog.  It is expected that students will attend class.  Students must complete all course assignments before a grade will be awarded.

Grading
Group Project


200

CIS Project

 
 50





Test I



100





Test II



100





Final



100





Peer Evaluation
 
 50




Class Participation
 
 90




____________________________







     
690
* Note:  There will be no exam make-ups!

690 Point Grading Scale



642 - 690
93-100%
A

621 – 641
90-92%
A-

600 – 620
87-89%
B+




572 - 599
83-86%
B

552 – 571
80-82%
B-

531 – 551
77-80%
C+





504 - 530
73-76%
C

483 – 503
70-72%
C-





435 - 482
63-70%
D





000 - 434
0-63%

F
Withdrawal Policy
Conforms to the withdrawal policy of California State University, Fullerton.

Academic Dishonesty

The Department of Finance requires that students engaging in academic dishonesty receive a grade of F.  In addition, Department policy requires that al individuals engaging in academic dishonesty be reported to the Vice President, Student Affairs.

Academic dishonesty takes place whenever a student attempts to take credit for work that is not his/her own or violates test-taking rules.  Examples of academic dishonesty during test taking include looking at other students work, passing answers among students or using unauthorized notes.  When students sitting next to each other have identical answers, especially the same mistakes, this may indicate academic dishonesty.  Examples of academic dishonesty on out-of-class projects include submitting the work of others or quoting directly from published material without footnoting the source.  If you have any questions about the proper use of outside sources, please consult with your professor.

Course Objectives

· To provide the students with the fundamentals of different insurance marketing and distribution strategies 

· To teach students how to incorporate marketing information, ethics and insurance knowledge into business strategies

· To develop student ability to translate theory into sound insurance marketing and distribution decisions

· To prepare students for a career in an insurance company, agency or brokerage

· To help students pass one of the Accredited Advisor in Insurance (AAI83) exams and one of the LOMA exams; these are the professional designations for insurance agents, brokers and industry employees  
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Tentative Schedule

Date

Topic







Chapter

1/27

Introduction to Insurance Marketing and Distribution
Chapter 1

1/29        Insurance Marketing Environment



Chapter 2

2/3         Symposium TSU Pavillion C – Outlook for the Insurance Industry


2/5

Regulation of Insurance Marketing



Chapter 3

2/10

International Insurance Marketing



Chapter 4


2/12

Guest Speaker
PROPOSAL DUE





2/17

Organizing, Implementing and Controlling Insurance

Marketing Activities





Chapter 6 

2/19

Ethics and Public Image of the Insurance Agency

CPCU - 2 

2/24

Insurance Marketing Segmentation and 


Chapter 7

Target Marketing






& CPCU - 4
2/26

Exam 1               





Exam 
3/3

Insurance Marketing Research Projects


Chapter 9


3/5

Insurance Pricing: A Marketing Perspective

Chapter 12
3/10

Field Trip







Field Trip

3/12

Insurance Customer Relationship Marketing


Chapter 14

3/17

Agency Growth and Customer Communications strategy
CPCU - 3
3/19

Insurance Distribution Channels



Chapter 15

3/24

Insurance Producer Licenses, Contracts,



and Compensation






Chapter 16









3/26

Insurance Distribution Strategies



Chapter 17

4/7

Exam 2







Exam 
4/14

Insurance Promotion:  An Overview



Chapter 18

4/16

Personal Selling for Insurance Products


Chapter 19

4/21

Advertising Strategy on Insurance Products

Chapter 20

4/23

Insurance Sales Promotion and Publicity


Chapter 21

4/28

Insurance Sales Force Management



Chapter 22

4/30

Agency Management






Chapter 23

5/5

Field Trip







Field Trip

5/7

Professional Career Planning




Chapter 24



Producer-Insurer Relations




CPCU - 1
5/12

Presentation






Presentation
5/14

Presentation and Review





Presentation
5/19

Final Exam (9:30 – 11AM)




Exam
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GROUP PRESENTATION ON


______________________________________

Presenter 1

               Poor                  Excellent   Points

-----------

1) Stature      0    1    2    3    4    5       _______

2) Content      0    1    2    3    4    5       _______

3) Knowledge    0    1    2    3    4    5       _______

4) Interest     0    1    2    3    4    5       _______

5) Visuals      0    1    2    3    4    5       _______

Presenter 2

               Poor                  Excellent   Points

-----------

1) Stature      0    1    2    3    4    5       _______

2) Content      0    1    2    3    4    5       _______

3) Knowledge    0    1    2    3    4    5       _______

4) Interest     0    1    2    3    4    5       _______

5) Visuals      0    1    2    3    4    5       _______

Presenter 3

               Poor                  Excellent   Points

-----------

1) Stature      0    1    2    3    4    5       _______

2) Content      0    1    2    3    4    5       _______

3) Knowledge    0    1    2    3    4    5       _______

4) Interest     0    1    2    3    4    5       _______

5) Visuals      0    1    2    3    4    5       _______

Presenter 4

               Poor                  Excellent   Points

-----------

1) Stature      0    1    2    3    4    5       _______

2) Content      0    1    2    3    4    5       _______

3) Knowledge    0    1    2    3    4    5       _______

4) Interest     0    1    2    3    4    5       _______

5) Visuals      0    1    2    3    4    5       _______

                                  Total Points   _______

                                 Percent/Grade   _______

Comments:
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WRITTEN PROJECT GRADE SHEET
	CRITERIA
	POINTS POSSIBLE
	ACTUAL SCORE

	Background Info
	10
	

	Recommendation Summary
	10
	

	Recommendation Detail
	
	

	  Appropriate
	30
	

	  Knowledge
	30
	

	Readability
	10
	

	Presentation
	10
	


CIS MEETING
The Center for Insurance Studies usually has meetings scheduled throughout the semester (can boost class participation grade).  Attend a meeting.  The meeting must be pre-approved by the instructor!

Group Project

Option I: Marketing Plan
A. To develop a marketing strategy for an insurance company. 

The project report will include the company’s current strategy, strength and weaknesses, market position, competitors and, most importantly, the student’s recommendations. One visit to the marketing department at an insurance company will be required and the advance approval of the selected company must be obtained from the instructor.

B. To design a business plan for a new insurance agency. 

This option will include producer license, market analysis and strategy, distribution channels, advertising, product promotion, agency management, etc. One visit to an insurance agency will be required.

C. Graduate students will be required to have an extra project on updated topics given by the instructor and the project needs to be presented to the class.   Sometimes they will need to lead the class debate on the topic.

Expectation:

Through the project the students are expected to:

1. Conduct a survey or interview with a potential insurance client.

2. Collect and evaluate relevant corporate or agency marketing data.

3. Project a client’s need for insurance marketing

4. Apply insurance marketing principle to a real case.

5. Prepare professional reports and make power point assisted presentation in class.

Responsibility and Assessment:

Your responsibilities for the project and the presentation include:

1. A 2-3 page proposal (including the possible case writing) for the project due three weeks after the semester starts.

2. A 30-minute, Power Point assisted presentation.

3. A 30 page max, double-spaced, final written report plus references graph and tables due the day of final examination.

Warning:

All the sources of your data, idea or comments must be very well cited. If it is from Internet please write down the addresses. There will be penalty for the whole group if there is any plagiarism in the written project.

Evaluation:
The project will be evaluated according to the following standards:

1. The content of the presentation

2. The completeness with which you analyze the client

3. The clarity and style of the presentation both in class and in report

4. the critical approach applied to the project 

Option II: Insurance Advertisement

A. Collect various forms of advertisement from insurance companies by different lines and through different Media channels such as TV, radio, newspaper, magazine, website, and etc. The target number would be ten.

B. Analyze the objectives of each advertisement campaign, scope of market, target audience, and measure the possible effectiveness of the advertisement campaign. 
C. Choose 4 ads to focus on.  Contact the specific insurance company or interview specific marketing officers for their concept ideas and strategies on the advertisement/campaign and make specific suggestions on any possible change from your own opinion. 

D. Post the 4 ads (TV, print, or website) on the Web (CIS Web, MySpace, Facebook, etc.) and conduct a survey from the SurveyMonkey.com and invite 50-100 people to vote for their favorite advertisement.

E. Summarize your analysis and findings into a maximum 20 pages paper.

Expectation:

Through the project the students are expected to:

1. Conduct a survey or interview with a potential insurance client/marketing executive.

2. Collect and evaluate relevant corporate marketing and advertisement campaign data.

3. Measure the effect of advertisement campaign by a specific insurer

4. Apply insurance marketing principles to a real case.

5. Prepare professional reports and make power point assisted presentation in class.

Responsibility and Assessment:

Your responsibilities for the project and the presentation should include:

1. A 1-2 page proposal (including the possible case writing) for the project due three weeks after the semester starts.

2. A 30-minute, Power Point assisted presentation due the last day of instruction.

3. A 20 page max, double-spaced, final written report plus references graph and tables due the day of final examination.

Warning:

All the sources of your data, idea or comments must be very well cited. If it is from Internet please write down the addresses. There will be penalty for the whole group if there is any plagiarism in the written project.

Evaluation:
The project will be evaluated according to the following standards:

1. The number and the quality of advertisement collected and the survey conducted

2. The content of the presentation

3. The completeness with which you analyze the advertisement campaign 

4. The clarity and style of the presentation both in class and in report

5. The critical approach applied to the project 

