Brand Guide




1 Brand Positioning

Brand Positioning:

Positioning is creating an image or identity for a brand in the minds of its
audiences—especially in relation to competitor brands. How a brand is
positioned in the marketplace determines who the brand appeals to, how
the brand is perceived, and what the brand can and should offer.

All communications for Mihaylo College of Business and Economics should
echo our established brand positioning:

Mihaylo College of Business and Economics’ deep interaction with the
Southern California region creates a one-of-a-kind environment where
faculty, students and our supportive alumni network investigate, innovate,
and initiate the cutting edge of business. A learning laboratory unlike any
other has grown in part from our longstanding, symbiotic relationship with
Orange County—sharing a diverse population, entrepreneurial spirit, and
global connections. And this immersion—where we eat, sleep, and breathe
the business of tomorrow—could only be Mihaylo.



2 Brand Essence

Brand Essence:

Also known as the heart and soul of a brand, the brand essence is
a meaningful and memorable mantra that remains constant across
categories. Boiled down to the fundamental nature of the brand, the
essence declares a stance—usually through emotional connections

that make a lasting impression.

When marketing Mihaylo College of Business and Economics, touch
on these key facets of the brand essence:

Continually on
the forefront

of business
innovation with
a global outlook

Ready to work
and ready to lead

The driving

engine of business
in Orange County
and the region,
with an alumni
network of

more than 50,000
graduates

Translating the
latest in classroom
theory into real-
world practice

You will notice these four recurring themes are represented
by color throughout the Mihaylo brand guide.



3 Our Brand Story in 30 Seconds

When offered the chance to describe your brand, do you know how
to respond on your feet? Using a consistent brand story with targeted
talking points allows everyone to act as a brand ambassador.

Propel Mihaylo College of Business and Economics among its
audiences—and the world at large—by remembering this succinct,
prepared answer:

Mihaylo College of Business and Economics is a one-of-a-kind learning laboratory, with a
supportive alumni network that’s more than 50,000 strong. It offers a valuable perspective
on the business of tomorrow—a global outlook from our known and respected presence in

Orange County. Delivering hard-working, confident graduates grounded in theory and ready

to lead in the real world, Mihaylo can proudly proclaim the future of business starts here.




4 Core Brand Values

Successful brands have strong and well-defined values that set them

apart, attract markets, inspire trust, and give the brand continuity

and longevity.

Mihaylo College of Business and Economics is one of these brands.
Make sure to represent these values consistently in all brand executions:

A focus on
creating what’s
next in business

A culture of
hard work and
resourcefulness

A global
perspective and
world view

A belief in the
enterprising spirit
and the dedication
to bring ideas to
fruition

A symbiotic
relationship with
Orange County
and influence in
Southern California

A connection
to the real world
of business




